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Purpose: The objective of this study was to examine the impact of digital platforms 

on teenagers' buying behaviour and to compare the preferences, motivations, and 

constraints associated with online versus traditional shopping among teenagers in 

Punjab. 

Methodology: A sample of 550 teenagers aged 13-19 years from three districts of 

Punjab (Gurdaspur, Hoshiarpur, and Sahibzada Ajit Singh Nagar) was considered for 

data collection. A structured questionnaire was administered to respondents who had 

experience with both online and traditional shopping platforms. Descriptive statistics, 

t-tests, and chi-square analysis were employed to analyse the data. 

Findings: The study revealed that teenagers exhibit a strong preference for online 

shopping due to convenience, price comparison, and product variety. However, 

traditional shopping remains preferred for experiential products such as apparel and 

footwear where touch, feel, and trial are important. Peer influence, social media 

exposure, and digital literacy emerged as significant determinants of online purchase 

behaviour. Boys demonstrated higher preference for electronics and gadgets online, 

while girls showed greater inclination towards fashion and beauty products across 

both platforms. 

Practical Implications: Marketers and retailers need to adopt an omnichannel 

approach that integrates the strengths of both online and traditional shopping formats. 

Understanding teenage buying behaviour across these platforms will enable 

businesses to design targeted marketing strategies that resonate with this 

demographic's unique psychographic characteristics. 

  

 

Introduction 
The retail landscape has undergone a paradigm shift over the past decade, driven primarily by the proliferation of 

digital technologies and the internet. The emergence of e-commerce giants such as Amazon, Flipkart, Myntra, and 

numerous direct-to-consumer (D2C) brands has fundamentally transformed how consumers discover, evaluate, and 

purchase products. This transformation has been particularly pronounced among younger demographics, especially 

teenagers, who have grown up in a digitally native environment. 

 

India, with its demographic dividend, presents a unique context for studying teenage buying behaviour. According to 

the United Nations report titled 'The power of 1.8 billion', 28 per cent of India's population is aged 10 to 24 years, 

which includes approximately 243 million teenagers aged 10-19 years. The Mobile Indian report further highlights 

that 88 per cent of mobile phones are owned by teenagers in India ( https://www.themobileindian.com/news/88-per-

cent-of-adolescents-own-mobile-phone-in-india-528 ). This unprecedented access to digital devices has created a 

generation that is constantly connected, digitally literate, and increasingly independent in their purchase decisions. 

Social media platforms such as Instagram, YouTube, Snapchat, and Facebook have evolved beyond mere 

communication tools into powerful commerce enablers. The phenomenon of social commerce—where purchasing 

decisions are directly influenced by social media interactions, influencer endorsements, and peer-generated content—
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has gained tremendous traction among teenagers. Traditional shopping, characterized by physical store visits, face-to-

face interactions with sales personnel, and tangible product examination, continues to coexist with digital shopping 

formats. However, understanding the relative preferences, decision-making processes, and satisfaction levels 

associated with these two shopping modalities among teenagers remains an under-researched area. 

 

Teenagers represent a distinct consumer segment with unique characteristics. They are at a developmental stage where 

identity formation, peer acceptance, and social belonging are paramount. Their buying behaviour is influenced by a 

complex interplay of factors including peer pressure, family values, media exposure, personal aspirations, and 

increasingly, digital engagement. Unlike adults, teenagers often have limited independent financial resources, yet they 

exercise significant influence over family purchase decisions, particularly in categories such as electronics, 

entertainment, fashion, and food. 

 

The COVID-19 pandemic accelerated the shift towards online shopping across all age groups. Lockdowns, social 

distancing norms, and health concerns compelled even traditional shoppers to experiment with digital platforms. For 

teenagers, who were already heavy users of digital media, this period reinforced online shopping habits that may 

persist in the post-pandemic era. However, as physical stores reopened, many teenagers resumed traditional shopping, 

indicating that both channels serve complementary rather than substitutive roles. 

 

This study seeks to explore the following research questions: 

1. What are the key factors influencing teenagers' preference for online versus traditional shopping? 

2. How do product categories influence channel choice among teenagers? 

3. What is the role of social media and peer influence in shaping online purchase decisions? 

4. What are the perceived advantages and disadvantages of each shopping format from a teenage perspective? 

By answering these questions, this research aims to provide actionable insights for marketers, retailers, and 

policymakers seeking to understand and serve this important consumer segment. 

 

Teenagers and Their Buying Behaviour 
Defining Teenagers 

A teenager, or teen, is a person who falls between the ages of thirteen to nineteen years old. The World Health 

Organization defines teenagers as young people aged between 13 to 19 years, whereas Datamonitor (2000) describes 

teenagers as the age group between 14 and 19 years old. The term "adolescent" is often used interchangeably with 

"teenager," encompassing the transitional stage of physical and psychological development between childhood and 

adulthood. 

 

According to the Cambridge Dictionary, "a teenager, who is perceived as too free-spirited, conspicuously bright, 

overly plump, or physically weak, risks being targeted or ostracized from the peer group." This definition underscores 

the intense social pressures that characterize teenage life, where conformity to peer norms and fear of social exclusion 

drive many behaviours, including consumption patterns. 

 

Characteristics of Teenage Consumers 

Teenage consumers exhibit several distinctive characteristics that differentiate them from adult consumers: 

1. Emerging Financial Independence: While most Indian teenagers rely on parental income, pocket money, or 

earnings from part-time work, they are developing financial decision-making skills. The amount of disposable income, 

though limited, is often spent on discretionary items that signal identity and social status. 

2. Susceptibility to Peer Influence: As noted by Gulati (2017), teenagers are highly vulnerable to peer pressure. They 

have a strong tendency to make decisions that meet the expectations of their peer groups. When accompanied by 

friends, teenagers are observed to be more brand-conscious and spendthrift. 

3. Digital Nativeness: Today's teenagers have never known a world without the internet, smartphones, and social 

media. This digital fluency makes them comfortable with online transactions, app-based interfaces, and digital 

payment systems. 

4. Brand Experimentation: Unlike older consumers who may exhibit brand loyalty, teenagers are more willing to 

experiment with new brands, products, and services, particularly those recommended by peers or influencers they 

follow. 
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5. Emotional Decision-Making: Teenage purchasing decisions are often driven by emotional factors—desire for 

belonging, need for self-expression, and pursuit of instant gratification—rather than rational cost-benefit analysis. 

 

Factors Influencing Teenage Buying Behaviour 

Deborah H. et al. (2005) stated that college students have strongly embraced the web as a shopping tool, being more 

likely to obtain online services than to purchase tangible merchandise. Gul, M.S. (2014) identified style/variety and 

discounts as two major factors influencing teenage buying behaviour, noting that social media plays a major role in 

fashion consciousness. 

Dwivedi, R. (2017) defined buying behaviour of teenagers as affected by various factors including trust, attitude, and 

advertisement. Martin, C.A. (2000) stated that both direct (father and mother) and vicarious (athletes and entertainers) 

role models have a significant impact in terms of influencing teenagers to switch or alter brand choices. 

 

Digital Platforms and Online Shopping 
Evolution of Digital Commerce 

Digital commerce has evolved through several phases. The first phase (1990s-2000s) was characterized by desktop-

based e-commerce websites that replicated catalog shopping. The second phase (2000s-2010s) saw the emergence of 

mobile commerce as smartphones gained penetration. The current phase (2010s-present) is defined by social 

commerce, where shopping is integrated into social media experiences through shoppable posts, live streaming, and 

influencer partnerships. 

 

Types of Digital Platforms 

1. E-commerce Marketplaces: Platforms such as Amazon, Flipkart, Snapdeal, and Myntra aggregate products from 

multiple sellers, offering variety, competitive pricing, and customer reviews. 

2. Brand-owned Websites: Direct-to-consumer (D2C) brands operate their own websites, offering exclusive 

products, better margins, and direct customer relationships. 

3. Social Commerce Platforms: Instagram Shopping, Facebook Marketplace, and WhatsApp Business enable 

transactions directly within social media applications. 

4. Group Buying Platforms: Platforms like Meesho and DealShare focus on social sharing and group discounts, 

popular in tier-2 and tier-3 cities. 

5. Omnichannel Retailers: Traditional retailers such as Reliance Retail, Tata Group, and Future Group have 

developed integrated online-offline presence, allowing customers to buy online and return in-store (BORIS) or buy 

online and pick up in-store (BOPIS). 

 

Traditional Shopping 

Characteristics of Traditional Retail 

Traditional shopping, also known as brick-and-mortar or offline shopping, involves physical store visits, face-to-face 

interactions with sales staff, and tangible product examination. Traditional retail formats include: 

1. Department Stores: Large-format stores offering multiple product categories under one roof. 

2. Specialty Stores: Stores focusing on specific product categories such as electronics, footwear, or cosmetics. 

3. Local Kirana Stores: Small, family-owned neighbourhood stores that are ubiquitous in India. 

4. Shopping Malls: Enclosed retail complexes housing multiple brands, entertainment options, and food courts. 

5. Weekly Markets and Fairs: Temporary markets that appear on specific days, offering bargain prices and 

negotiation opportunities. 

 

Advantages of Traditional Shopping 

Traditional shopping offers several benefits that digital platforms cannot fully replicate. These include the ability to 

touch, feel, and try products before purchase; immediate product availability without waiting for delivery; 

personalized assistance from sales staff; social experience of shopping with friends and family; and the opportunity 

for bargaining and negotiation, particularly in unorganized retail settings. 
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Method 
Research Design 

A descriptive cross-sectional research design was employed to examine the impact of digital platforms on teenagers' 

buying behaviour. The study focused on comparing online and traditional shopping preferences among teenagers aged 

13-19 years in Punjab. 

 

Sampling Framework 

The sampling framework consisted of teenagers residing in three districts of Punjab: Gurdaspur, Hoshiarpur, and 

Sahibzada Ajit Singh Nagar (Mohali). These districts were selected to represent diverse geographical and socio-

economic characteristics—Gurdaspur representing the border region, Hoshiarpur representing the Doaba region, and 

Mohali representing the urban, technology-savvy region. 

 

A total of 550 teenagers participated in the study, with distribution as follows: 

District Number of Respondents Percentage 

Gurdaspur 180 32.73% 

Hoshiarpur 180 32.73% 

Sahibzada Ajit Singh Nagar 190 34.54% 

 

Data Collection Instrument 

A structured questionnaire was developed based on extensive literature review of prior studies on teenage buying 

behaviour, online shopping, and consumer decision-making. The questionnaire comprised four sections: 

Section A: Demographic information including age, gender, district, type of locality (urban/rural), and source of 

expenditure. 

Section B: Digital usage patterns including time spent on social media, preferred platforms, and online shopping 

frequency. 

Section C: Statements related to online shopping preferences, motivations, and barriers measured on a five-point 

Likert scale (1=Strongly Disagree to 5=Strongly Agree). 

Section D: Statements related to traditional shopping preferences, motivations, and barriers measured on a five-point 

Likert scale. 

The questionnaire was administered in English through Google Forms, with links distributed via school networks, 

social media groups, and direct messaging. Data collection was conducted over a period of three months from January 

to March 2024. 

 

Inclusion Criteria 

To be included in the study, respondents had to: (a) be aged between 13 and 19 years, (b) reside in the selected districts 

of Punjab, (c) have active social media accounts, and (d) have made at least one purchase through online shopping 

platforms in the past six months and at least one purchase through traditional retail channels in the past six months. 

 

Pilot Study 

A pilot survey was conducted with 50 respondents to assess the reliability and validity of the questionnaire. Cronbach's 

alpha values for different sections ranged from 0.78 to 0.86, indicating acceptable internal consistency. Based on pilot 

study feedback, certain items were reworded for clarity, and redundant items were removed. 

 

Data Analysis Techniques 

Data analysis was performed using SPSS version 25.0. The following statistical techniques were employed: 

1. Descriptive Statistics: Frequencies, percentages, means, and standard deviations were calculated to profile the 

sample. 

2. Independent Samples t-test: Used to compare mean scores between gender groups (male vs. female) and locality 

groups (urban vs. rural) on various shopping preference dimensions. 

3. Chi-square Test: Used to examine associations between categorical variables such as district and preferred 

shopping channel, age group and online purchase frequency. 

4. Paired Samples t-test: Used to compare mean preference scores for online versus traditional shopping across 

product categories. 
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Data Analysis and Interpretation 
Demographic Profile of Respondents 

Table 1 presents the demographic characteristics of the 550 respondents who participated in the study. 

 

Table 1: Demographic Profile of Respondents 

Characteristic Category Number of Respondents Percentage 

District Gurdaspur 180 32.73%  
Hoshiarpur 180 32.73%  
Sahibzada Ajit Singh Nagar 190 34.54% 

Geographic Area Urban 302 54.91%  
Rural 248 45.09% 

Gender Male 251 45.64%  
Female 299 54.36% 

Age 13 years 98 17.82%  
14 years 105 19.09%  
15 years 112 20.36%  
16 years 95 17.27%  
17 years 88 16.00%  
18 years 52 9.45% 

Source of Expenditure Parental Income 210 38.18%  
Pocket Money 185 33.64%  
Part-time Work 112 20.36%  
Scholarships/Gifts 43 7.82% 

Monthly Shopping Expenditure Below ₹1000 156 28.36%  
₹1000-3000 142 25.82%  
₹3000-6000 128 23.27%  
₹6000-10000 72 13.09%  
Above ₹10000 52 9.46% 

Source: Field Survey 

 

Interpretation: The sample had a slightly higher proportion of female respondents (54.36%) compared to males 

(45.64%). Urban respondents (54.91%) outnumbered rural respondents (45.09%). The age distribution shows a 

concentration in the 14-16 year range, accounting for approximately 57% of the sample. The majority of respondents 

(38.18%) relied on parental income for their expenses, followed by pocket money (33.64%). Monthly shopping 

expenditure for most respondents (28.36%) was below ₹1000, indicating limited purchasing power. 

 

Digital Usage Patterns 

 

Table 2: Social Media Usage Among Teenagers 

Platform Percentage Using Daily Average Time Spent (Hours/Day) 

Instagram 92.5% 3.2 

YouTube 88.7% 2.8 

Snapchat 67.3% 1.9 

WhatsApp 85.4% 2.1 

Facebook 34.2% 0.8 

Other (Discord, Telegram) 22.6% 1.1 

Source: Field Survey 
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Interpretation: Instagram emerged as the most popular social media platform among teenagers, with 92.5% using it 

daily and spending an average of 3.2 hours per day. YouTube followed closely at 88.7% daily usage. These findings 

underscore the potential of visual and video-based platforms as marketing channels for reaching teenage consumers. 

 

Comparison of Online vs Traditional Shopping Preferences 

 

Table 3: Mean Preference Scores for Online vs Traditional Shopping Across Product Categories 

Product Category Online Shopping (Mean) Traditional Shopping (Mean) t-value p-value 

Clothing & Apparel 3.8 4.2 -5.23 0.000* 

Footwear 3.6 4.1 -4.89 0.000* 

Electronics & Gadgets 4.3 3.4 7.45 0.000* 

Books & Stationery 4.1 3.7 3.21 0.001* 

Beauty & Cosmetics 3.9 4.0 -0.87 0.384 

Grocery & Snacks 3.2 4.4 -8.12 0.000* 

Mobile Accessories 4.4 3.2 8.94 0.000* 

Sports Equipment 3.5 3.9 -2.98 0.003* 

*Note: *p < 0.05, significant difference; Scale: 1=Strongly Prefer Traditional, 5=Strongly Prefer Online* 

 

Interpretation: The results reveal that teenagers prefer online shopping for electronics, gadgets, mobile accessories, 

and books—categories where product specifications are standardized and the need for physical examination is 

minimal. Conversely, traditional shopping is preferred for grocery, clothing, footwear, and sports equipment—

categories where touch, trial, and immediate gratification matter. No significant preference difference was observed 

for beauty and cosmetics, indicating that both channels are used depending on circumstances. 

 

Motivations for Online Shopping 

 

Table 4: Factors Motivating Online Shopping Among Teenagers 

Statement Mean SD Rank 

Convenience of shopping from home 4.5 0.68 1 

Ability to compare prices across websites 4.4 0.72 2 

Wide variety of products available 4.3 0.75 3 

Better discounts and offers 4.2 0.81 4 

Customer reviews help in decision making 4.1 0.85 5 

Cash on Delivery option 4.0 0.92 6 

Easy returns and refunds 3.9 0.95 7 

Peer recommendations via social media 3.8 0.98 8 

*Source: Field Survey (Scale: 1=Strongly Disagree to 5=Strongly Agree)* 

 

Interpretation: Convenience emerged as the strongest motivator for online shopping among teenagers (mean=4.5). 

The ability to compare prices (mean=4.4) and wide product variety (mean=4.3) were also highly valued. Interestingly, 

peer recommendations via social media (mean=3.8) ranked relatively lower, suggesting that while social media 

influences product discovery, actual purchase decisions are driven by more rational considerations. 

 

Barriers to Online Shopping 

 

Table 5: Perceived Barriers to Online Shopping 

Statement Mean SD 

Cannot touch or try products before buying 4.3 0.78 

Delivery charges increase product cost 3.9 0.85 

Fear of receiving damaged or wrong product 3.8 0.90 

Delayed delivery 3.7 0.88 

Complicated return process 3.6 0.92 
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Lack of bargaining opportunity 3.5 0.95 

Security concerns with online payment 3.3 1.02 

*Source: Field Survey (Scale: 1=Strongly Disagree to 5=Strongly Agree)* 

 

Interpretation: The inability to touch or try products before purchase was the most significant barrier to online 

shopping (mean=4.3), consistent with the finding that teenagers prefer traditional shopping for apparel and footwear. 

Delivery charges and fear of product damage were also notable concerns. 

 

Motivations for Traditional Shopping 

 

Table 6: Factors Motivating Traditional Shopping Among Teenagers 

Statement Mean SD Rank 

Ability to see, touch and try products 4.6 0.62 1 

Immediate product availability 4.4 0.70 2 

Social experience with friends 4.2 0.78 3 

Opportunity to bargain 3.9 0.88 4 

Personal assistance from sales staff 3.7 0.85 5 

No delivery charges 3.6 0.92 6 

Cash payment preferred 3.5 0.95 7 

*Source: Field Survey (Scale: 1=Strongly Disagree to 5=Strongly Agree)* 

 

Interpretation: The sensory experience of seeing, touching, and trying products was the strongest motivator for 

traditional shopping (mean=4.6), followed by immediate availability (mean=4.4). The social aspect of shopping with 

friends (mean=4.2) was also highly valued, highlighting that traditional shopping serves not just transactional but also 

social and recreational purposes for teenagers. 

 

Gender Differences in Shopping Preferences 

 

Table 7: Gender-wise Comparison of Shopping Preferences 

Variable Male (n=251) Mean Female (n=299) Mean t-value p-value 

Overall Online Shopping Preference 4.1 3.8 3.45 0.001* 

Overall Traditional Shopping Preference 3.7 4.2 -4.89 0.000* 

Influence of Social Media on Purchase 3.6 4.1 -4.12 0.000* 

Price Sensitivity 4.0 3.9 0.87 0.384 

Brand Consciousness 3.5 4.3 -6.23 0.000* 

*Note: p < 0.05, significant difference 

 

Interpretation: Male teenagers showed a significantly higher preference for online shopping compared to females, 

while females preferred traditional shopping more. Females reported greater influence of social media on their 

purchase decisions and higher brand consciousness. These gender differences have important implications for targeted 

marketing strategies. 

 

Locality Differences in Shopping Preferences 

 

Table 8: Urban vs Rural Comparison 

Variable Urban (n=302) Mean Rural (n=248) Mean t-value p-value 

Overall Online Shopping Preference 4.2 3.6 5.67 0.000* 

Comfort with Digital Payments 4.1 3.3 6.45 0.000* 

Traditional Shopping Preference 3.5 4.3 -6.12 0.000* 

Access to Diverse Shopping Options 4.4 3.2 8.23 0.000* 

*Note: p < 0.05, significant difference 
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Interpretation: Urban teenagers showed significantly higher preference for online shopping and greater comfort with 

digital payments compared to their rural counterparts. This digital divide reflects differences in internet infrastructure, 

digital literacy, and exposure to e-commerce platforms. 

 

Social Media Influence on Purchase Decisions 

 

Table 9: Impact of Social Media on Buying Behaviour 

Statement Mean SD 

I follow brands/products recommended by influencers 3.9 0.88 

Ads on Instagram influence my purchase decisions 3.8 0.92 

I have made unplanned purchases after seeing social media ads 3.6 0.98 

I trust peer reviews on social media more than brand ads 4.2 0.75 

Social media helps me discover new products/brands 4.3 0.70 

I share my purchase experiences on social media 3.5 0.95 

*Source: Field Survey (Scale: 1=Strongly Disagree to 5=Strongly Agree)* 

 

Interpretation: Social media plays a significant role in product discovery (mean=4.3) and peer trust (mean=4.2). 

Teenagers trust peer reviews on social media more than brand advertisements, underscoring the importance of user-

generated content and word-of-mouth marketing in the digital age. 

 

Findings of the Study 
The study yielded several significant findings: 

1. Channel Preference Varies by Product Category: Teenagers prefer online shopping for electronics, 

gadgets, mobile accessories, and books, while traditional shopping is preferred for grocery, clothing, 

footwear, and sports equipment. 

2. Convenience Drives Online Shopping: Convenience, price comparison, and product variety are the primary 

motivations for online shopping among teenagers. 

3. Sensory Experience Drives Traditional Shopping: The ability to touch, try, and immediately obtain 

products, along with the social experience of shopping with friends, are key motivators for traditional 

shopping. 

4. Gender Differences Exist: Male teenagers prefer online shopping more than females, while females show 

stronger social media influence and brand consciousness. 

5. Urban-Rural Digital Divide Persists: Urban teenagers have significantly higher online shopping preference 

and digital payment comfort compared to rural teenagers. 

6. Social Media as Discovery Tool: Social media primarily serves as a product discovery and peer validation 

tool rather than a direct purchase channel for teenagers. 

7. Trust in Peer Reviews: Teenagers trust peer-generated content and reviews on social media more than 

traditional brand advertisements. 

 

Conclusion 
It can be concluded that digital platforms have significantly impacted teenage buying behaviour, but traditional 

shopping remains relevant for specific product categories and social contexts. Teenagers are not abandoning physical 

stores; rather, they are becoming omnichannel consumers who seamlessly switch between online and traditional 

channels based on product type, situational factors, and personal preferences. 

 

The study revealed that convenience, variety, and price comparison drive online shopping, while sensory experience, 

immediate gratification, and social interaction drive traditional shopping. Marketers must recognize that for teenagers, 

shopping is not merely a transactional activity but also a social and recreational experience. 

 

Two distinct segments of teenage shoppers emerge from this study: the "digital-first shopper" (predominantly urban 

males) who prioritizes online shopping for most categories, and the "experiential shopper" (predominantly females 

and rural teenagers) who values the sensory and social aspects of traditional shopping. 
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Implications for Marketers 

The findings of this study have several practical implications for marketers and retailers targeting teenage consumers: 

1. Adopt an Omnichannel Strategy: Given that teenagers use both online and traditional channels, marketers 

should integrate their online and offline presence. Features such as buy-online-return-in-store (BORIS) and 

buy-online-pick-up-in-store (BOPIS) can bridge the two channels. 

2. Leverage Social Media for Discovery: Since social media is primarily used for product discovery, brands 

should invest in visually appealing content, influencer partnerships, and shoppable posts on Instagram and 

YouTube. 

3. Address Channel-Specific Barriers: For online channels, marketers should address barriers such as 

inability to try products by offering virtual try-on technologies, free returns, and detailed size guides. For 

traditional stores, enhancing the experiential and social aspects can attract teenage shoppers. 

4. Segment by Gender and Locality: Marketing strategies should be tailored to gender-specific preferences 

and the urban-rural digital divide. Female-focused campaigns can emphasize brand storytelling and social 

validation, while male-focused campaigns can highlight specifications and price comparisons. 

5. Encourage User-Generated Content: Since teenagers trust peer reviews more than brand ads, encouraging 

and showcasing user-generated content, customer reviews, and unboxing videos can build credibility and 

influence purchase decisions. 

6. Target Through Peer Influence: Word-of-mouth and peer recommendations remain powerful. Referral 

programs, group buying discounts, and social sharing incentives can leverage peer influence effectively. 

 

References 
1. Mohammed Shafi Kundiladi, EVENT-DRIVEN IMAGE AND VEHICLE STATUS MANAGEMENT FOR 

LOW-POWER IOT DIGITAL LICENSE PLATES, Vol. 53 No. 3 (2025): July-September 2025, Power 

System Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/175,  

DOI: https://doi.org/10.46121/pspc.53.3.17 

2. Mohammed Shafi Kundiladi , SAVING LIVES THROUGH INTELLIGENT V2X: A REAL-TIME MULTI-

ENTITY COLLISION PREDICTION SYSTEM FOR VEHICLES AND PEDESTRIANS USING GPS-

BASED TRAJECTORY ANALYSIS AND BASIC SAFETY MESSAGES, Vol. 52 No. 4 (2024): October-

December 2024, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/196, DOI: https://doi.org/10.46121/pspc.52.4.10 

3. Hima Bindu Lekkala, VishnuVardhan Bandari , AUTONOMOUS WORKFLOW OPTIMIZATION USING 

MULTI AGENT AI SYSTEMS AI AGENTS MANAGE STATIONS, WIP, AND TASK HANDOFFS, Vol. 

54 No. 2 (202): April-June 2026, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/306 , DOI: https://doi.org/10.46121/pspc.54.2.08 

4. Lekkala, H. B., & Bandari, V. V. (2026). Autonomous workflow optimization using multi-agent AI systems: 

AI agents manage stations, WIP, and task handoffs. Power System Protection and Control, 54(2), 95–101. 

http://pspac.info/index.php/dlbh/article/view/306 

5. Bandari, V. V., & Lekkala, H. B. (2024). Physics-informed reinforcement learning for real-time control of 

complex manufacturing processes. Power System Protection and Control, 52(2), 164–170.  

https://pspac.info/index.php/dlbh/article/view/343 

6. Lekkala, H. B., & Bandari, V. V. (2025). AI-based energy-aware scheduling and process optimization in 

engineer-to-order smart manufacturing systems. Power System Protection and Control, 53(1), 30–36.  

http://pspac.info/index.php/dlbh/article/view/341 

7. Bandari, V. V., & Lekkala, H. B. (2026). AI-driven digital thread framework for end-to-end lifecycle 

optimization in ETO manufacturing systems. Power System Protection and Control, 54(2), 318–325.  

http://pspac.info/index.php/dlbh/article/view/340 

8. Lekkala, H. B., & Bandari, V. V. (2026). Deep learning for weld defect detection using CNN or vision 

transformers fusion detection. Power System Protection and Control, 54(2), 151–158.  

https://pspac.info/index.php/dlbh/article/view/314 

9. Bandari, V. V., & Lekkala, H. B. (2024). AI-based operator behavior monitoring and cost optimization using 

digital traceability in manufacturing systems. Power System Protection and Control, 52(1), 38–45. 

https://pspac.info/index.php/dlbh/article/view/342 

 

http://www.ijmprsjournal.com/
https://pspac.info/index.php/dlbh/article/view/175
https://doi.org/10.46121/pspc.53.3.17
https://pspac.info/index.php/dlbh/article/view/196
https://doi.org/10.46121/pspc.52.4.10
https://pspac.info/index.php/dlbh/article/view/306
https://doi.org/10.46121/pspc.54.2.08
http://pspac.info/index.php/dlbh/article/view/306
https://pspac.info/index.php/dlbh/article/view/343
http://pspac.info/index.php/dlbh/article/view/341
http://pspac.info/index.php/dlbh/article/view/340
https://pspac.info/index.php/dlbh/article/view/314
https://pspac.info/index.php/dlbh/article/view/342


Open Access Journal 
International Journal of Medical Research and Pharmaceutical Sciences 

January 2026; 13(1)  ISSN: 2394-9414 
 

© International Journal of Medical Research and Pharmaceutical Sciences             http://www.ijmprsjournal.com/  [21] 

 

10. Mayank Atreya, Navin Chhibber, Harvendra Singh, Explainable Machine Learning For Dynamic Pricing In 

Fast-Changing Retail Environments, 2022/4/9, Journal ,Available at SSRN 6011354,  

https://scholar.google.com/citations?view_op=view_citation&hl=en&user=fyViF1UAAAAJ&citation_for_

view=fyViF1UAAAAJ:LkGwnXOMwfcC. 

11. Navin Chhibber; Amber Rastogi; Ankur Mahida; Vatsal Gupta; Piyush Ranjan, Quantum-Resistant 

Cryptographic Models for Next-Gen Cybersecurity, https://doi.org/10.48550/arXiv.2512.19005 ,  

https://arxiv.org/abs/2512.19005 

12. R. Soma, S. K. Sahoo, F. Amin and S. K. Mishra, "A Federated Learning Framework for Multi-Parameter 

Optimization in Edge Computing," 2025 13th International Conference on Intelligent Systems and Embedded 

Design (ISED), Raipur, India, 2025, pp. 1-6, https://doi.org/10.1109/ISED67359.2025.11405143 

13. Venumadhav Vavilala, Shankar Balla (2024, May). PREDICTING INCIDENT MANAGEMENT: 

LEVERAGING MACHINE LEARNING FOR ANOMALY DETECTION. Power System Protection and 

Control Scopus Q1 Journal. PSPC. https://pspac.info/index.php/dlbh/article/view/270 

14. Deepa Nagalavi; Shankar Balla; Pushpalatha. M; Nashwan Adnan Othman; Malik Bader Alazzam; A. 

Balakumar (2025, June). Enhancing Real-Time Language Processing via Advanced PET Signal Analysis and 

Deep Learning. 2025 International Conference on Intelligent Computing and Knowledge Extraction 

(ICICKE). IEEE. https://doi.org/10.1109/ICICKE65317.2025.11136561 

15. Venkata Sai Aditya Kondru; Shankar Balla; Dhavalkumar Thakar; Dheeraj Velaga; Sri Lekha Bandla (2026, 

May). Intelligent Human–Computer Interaction for Navigation Control Through Vision-Based Hand Gesture 

Recognition. 2026 IEEE 15th International Conference on Communication Systems and Network 

Technologies (CSNT). IEEE. https://doi.org/10.1109/CSNT69054.2026.11502317 

16. Sumit Gupta, QUERIES, CHAOS & CLARITY: SQL and NoSQL Database Software Architecture 

Performance Analysis and Assessments, ASIN, B0GX1D7MK2, Publication date  :  13 April 2026, 

https://www.amazon.in/dp/B0GX1D7MK2,  

17. Godavari Modalavalasa,” SCALABLE CLOUD SOLUTIONS THROUGH ARTIFICIAL INTELLIGENCE 

GOVERNANCE: APPLICATIONS IN HEALTHCARE AND FINANCIAL SYSTEMS”, Vol. 54 No. 1  

(2026): January-March 2026, Power System Protection and Control, ISSN-1674-3415, 

https://pspac.info/index.php/dlbh/article/view/219, , DOI: https://doi.org/10.46121/pspc.54.1.25  

18. Godavari Modalavalasa, AUTONOMOUS DATA ENGINEERING PIPELINES: A POLICY-DRIVEN 

ARCHITECTURE FOR SECURE AND SCALABLE CLOUD-NATIVE ANALYTICS, Vol. 53 No. 4  

(2025): October-December 2025, Power System Protection and Control, ISSN-1674-3415,      

https://pspac.info/index.php/dlbh/article/view/181  DOI: https://doi.org/10.46121/pspc.53.4.25   

19. Godavari Modalavalasa, LARGE LANGUAGE MODELS FOR INTELLIGENT DATA ENGINEERING: 

AUTOMATING SCHEMA DESIGN, LINEAGE, AND QUALITY CONTROL, Vol. 50 No. 2 (2022): 

April-June 2022, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/183   , DOI: https://doi.org/10.46121/pspc.50.2.4  

20. Godavari Modalavalasa, FEDERATED LEARNING FOR ENTERPRISE CLOUD DATA ENGINEERING: 

ARCHITECTURE, SECURITY, AND GOVERNANCE CHALLENGES, Vol. 51 No. 2 (2023): April-June 

2023, Power System Protection and Control, ISSN-1674-3415,  

,https://pspac.info/index.php/dlbh/article/view/184  DOI: https://doi.org/10.46121/pspc.51.2.5    

21. Godavari Modalavalasa, AI-DRIVEN DATA GOVERNANCE: INTELLIGENT METADATA, LINEAGE, 

AND COMPLIANCE AUTOMATION IN CLOUD DATA PLATFORMS, Archives / Vol. 52 No. 1 (2024): 

January-March 2024 /, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/182, DOI: https://doi.org/10.46121/pspc.52.1.3 

22. Prasad Maderamitla, MITIGATING HALLUCINATIONS IN LARGE LANGUAGE MODELS: A 

COMPARATIVE STUDY OF RETRIEVAL-AUGMENTED GENERATION (RAG) TECHNIQUES, Vol. 

54 No. 2 (2026): April-June 2026, Power System Protection and Control, ISSN-1674-3415, 

https://pspac.info/index.php/dlbh/article/view/355 , DOI: https://doi.org/10.46121/pspc.54.2.35 

23. Generative AI for Automated CAD Model Generation in Aerospace Manufacturing, Jawaharbabu 

Jeyaraman, Feroskhan Hasenkhan, Swetha Ravipudi 9/24/2024, Los Angeles Journal of Intelligent Systems 

and Pattern Recognitio, https://lajispr.org/index.php/publication/article/view/19 

24. Cloud-Native Architectures for Aerospace: Enhancing Flight Operations Through Digital Airline Platforms 

Feroskhan Hasenkhan, Gnanendra Reddy Muthirevula, Sayantan Bhattacharyya 3/31/2024 American 

http://www.ijmprsjournal.com/
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=fyViF1UAAAAJ&citation_for_view=fyViF1UAAAAJ:LkGwnXOMwfcC
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=fyViF1UAAAAJ&citation_for_view=fyViF1UAAAAJ:LkGwnXOMwfcC
https://doi.org/10.48550/arXiv.2512.19005
https://arxiv.org/abs/2512.19005
https://doi.org/10.1109/ISED67359.2025.11405143
https://pspac.info/index.php/dlbh/article/view/270
https://doi.org/10.1109/ICICKE65317.2025.11136561
https://doi.org/10.1109/CSNT69054.2026.11502317
https://www.amazon.in/dp/B0GX1D7MK2
https://pspac.info/index.php/dlbh/article/view/219
https://doi.org/10.46121/pspc.54.1.25
https://pspac.info/index.php/dlbh/article/view/181
https://doi.org/10.46121/pspc.53.4.25
https://pspac.info/index.php/dlbh/article/view/183
https://doi.org/10.46121/pspc.50.2.4
https://doi.org/10.46121/pspc.51.2.5
https://pspac.info/index.php/dlbh/article/view/182
https://doi.org/10.46121/pspc.52.1.3
https://pspac.info/index.php/dlbh/article/view/355
https://doi.org/10.46121/pspc.54.2.35
https://lajispr.org/index.php/publication/article/view/19


Open Access Journal 
International Journal of Medical Research and Pharmaceutical Sciences 

January 2026; 13(1)  ISSN: 2394-9414 
 

© International Journal of Medical Research and Pharmaceutical Sciences             http://www.ijmprsjournal.com/  [22] 

 

Journal of Autonomous Systems and Robotics Engineering 4,  

https://ajasre.org/index.php/publication/article/view/25 

25. Multi-Cloud Architecture for High-Availability Asset Management Systems Swetha Ravipudi, 

Feroskhan Hasenkhan, Ravi Kumar Burila12/19/2023 American Journal of Data Science and Artificial 

Intelligence Innovations 3, https://www.ajdsai.org/index.php/publication/article/view/21 

26. AI-Driven Document Processing for Customs and Logistics: Automating Millions of Email-Based 

Transactions Praveen Kumar Dora Mallareddi, Feroskhan Hasenkhan, Debabrata Das7/26/2023 Newark 

Journal of Human-Centric AI and Robotics Interaction 3, 

https://www.njhcair.org/index.php/publication/article/view/13 

27. M Niloy, MT Islam, MS Ullah, J Alom, M Ahmed, MF Mridha, MJ Hossen, Lead-Aware Multi-Resolution 

Transformer With Domain Adaptation for Beat-Level ECG Arrhythmia Classification, Vol. 6 (2025), IEEE 

Open Journal of the Computer Society, ISSN: 2644-1268,  

https://ieeexplore.ieee.org/abstract/document/11270234 

DOI: https://doi.org/10.1109/OJCS.2025.3637851 

28. J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, Adaptive Multi-Agent Reinforcement Learning 

for Intrusion Mitigation Aligned with Smart City, 2025 International Conference on Quantum Photonics, 

Artificial Intelligence and Networking (QPAIN), IEEE,  

https://ieeexplore.ieee.org/abstract/document/11172093, 

DOI: https://doi.org/10.1109/QPAIN66474.2025.11172093 

29. J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, FedGAT-ID: Federated Graph Attention 

Network with Client Drift-Aware Aggregation for Distributed Cyber Threat Detection, 2025 International 

Conference on Quantum Photonics, Artificial Intelligence and Networking (QPAIN), IEEE,  

https://ieeexplore.ieee.org/abstract/document/11172169,  

DOI: https://doi.org/10.1109/QPAIN66474.2025.11172169 

30. M Niloy, MT Islam, MS Ullah, J Alom, SR Sultana, K Nur, GraphFact-Summ: Graph-Augmented Factual 

Summarization of Hospital Courses from Clinical Notes, 2025 3rd International Conference on Artificial 

Intelligence, Blockchain and Internet of Things (AIBThings), IEEE,  

https://ieeexplore.ieee.org/abstract/document/11296232, 

DOI: https://doi.org/10.1109/AIBThings66987.2025.11296232 

31. Nasik, Basith, and Shanna Nifoussi. "A Comparative Study of MBTI and Learning Style-Based Grouping 

for Enhancing Group Effectiveness and Balance in a Pedagogical Setting." 

[26/05, 05:29] https://osf.io/preprints/edarxiv/h3dea_v1 

32. Manikantha Varaprasad Inakollu, (2024, May ), FINOPS-Driven Cloud optimization models for enterprise 

applications, Vol. 52 No. 2 (2024): April-June 2024, 99-110, Power System Protection and Control,  ISSN-

1674-3415, URL: https://pspac.info/index.php/dlbh/article/view/283 

DOI: https://doi.org/10.46121/pspc.52.2.10 

33. Ramchandra Pudasaini. “EVALUATION OF ANTIEPILEPTIC ACTIVITY OF CASSIA AURICULATA 

FLOWER EXTRACTS IN MICE”. Journal of Population Therapeutics and Clinical Pharmacology, vol. 32, 

no. 3, Apr. 2025, pp. 533-4, https://doi.org/10.53555/8n0prv27. 

34. Alam, M. Z., Rahman, R., Sozib, H. M., Ahmed, H., Hossain, A., Sabeena, A. A., Tasnim, A. F., Ahmed, F., 

Sarkar, M. I., & Erdei, T. I. (2026). Enhancing Thyroid Disease Diagnosis with Machine Learning and 

Counterfactual Explainable AI. IEEE Access, 1–1. https://doi.org/10.1109/access.2026.3663497 

35. Yeasmin, S., Semi, M. M. A., Rony, M. K. K., Das, S., Sabeena, A. A., Rahman, R., Biswas, B., Ahmed, F., 

& Hossain, A. (2025). Artificial Intelligence for Mental Health Monitoring: A Solution for Digital Behavioral 

Health Care and Education—An Umbrella Review. Health Science Reports, 9(1), e71703.  

https://doi.org/10.1002/hsr2.71703 

36. Hasan, S., Rahman, K. A., Ahmed, F., & Hossain, A. (2026). An integrated AI-driven framework for maternal 

resource intelligence shortages across U.S. hospitals. Integrative Biomedical Research, 10(1), 1–8.  

https://doi.org/10.25163/biomedical.10110694 

37. Riipa, M. B., Ahmed, F., Rony, M. K. K., Hossain, A., Islam, A., Utsho, M. R., Kamal, M. B., Sharmin, S., 

& Tasnim, A. F. (2026). The role of artificial intelligence in predicting cardiovascular outcomes: a systematic 

review and meta-analysis. Biostatistics & Epidemiology, 10(1).  

https://doi.org/10.1080/24709360.2026.2670804 

 

http://www.ijmprsjournal.com/
https://ajasre.org/index.php/publication/article/view/25
https://www.ajdsai.org/index.php/publication/article/view/21
https://www.njhcair.org/index.php/publication/article/view/13
https://ieeexplore.ieee.org/abstract/document/11270234
https://doi.org/10.1109/OJCS.2025.3637851
https://ieeexplore.ieee.org/abstract/document/11172093
https://doi.org/10.1109/QPAIN66474.2025.11172093
https://ieeexplore.ieee.org/abstract/document/11172169
https://doi.org/10.1109/QPAIN66474.2025.11172169
https://ieeexplore.ieee.org/abstract/document/11296232
https://doi.org/10.1109/AIBThings66987.2025.11296232
https://osf.io/preprints/edarxiv/h3dea_v1
https://pspac.info/index.php/dlbh/article/view/283
https://doi.org/10.46121/pspc.52.2.10
https://doi.org/10.53555/8n0prv27
https://doi.org/10.1109/access.2026.3663497
https://doi.org/10.1002/hsr2.71703
https://doi.org/10.25163/biomedical.10110694
https://doi.org/10.1080/24709360.2026.2670804


Open Access Journal 
International Journal of Medical Research and Pharmaceutical Sciences 

January 2026; 13(1)  ISSN: 2394-9414 
 

© International Journal of Medical Research and Pharmaceutical Sciences             http://www.ijmprsjournal.com/  [23] 

 

38. Semi, M. M. A., Das, S., Utsho, M. R., Hossain, A., Kamal, M. B., Sizan, A. A., Tasnim, A. F., Yeasmin, S., 

& Parvin, M. R. (2026). Artificial Intelligence in Public Health Education: A Scoping Review of workforce 

competency development. Health Science Reports, 9(3). https://doi.org/10.1002/hsr2.72066 

39. Ahmed, F., Hasan, S., Hossain, A., & Rahman, K. A. (2026). Explainable AI framework for detecting and 

reducing health disparities in healthcare supply chains. Journal of AI, ML and DL, 2(1), 1–8.  

https://doi.org/10.25163/ai.2110685 

40. Jobayar Alom, Ahsan Ahmed. (2023). Graph Neural Networks for Real-Time Detection of Financial 

Transaction Anomalies. Acta Scientiae, 24(5), 82–90. https://doi.org/10.22178/acta.24.5.6 

 

41. J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, Adaptive Multi-Agent Reinforcement Learning 

for Intrusion Mitigation Aligned with Smart City, 2025 International Conference on Quantum Photonics, 

Artificial Intelligence and Networking (QPAIN), IEEE,  

https://ieeexplore.ieee.org/abstract/document/11172093, 

DOI: https://doi.org/10.1109/QPAIN66474.2025.11172093 

42. J Alom, MS Ullah, MDT Islam, M Niloy, R Islam, S Firdaus, FedGAT-ID: Federated Graph Attention 

Network with Client Drift-Aware Aggregation for Distributed Cyber Threat Detection, 2025 International 

Conference on Quantum Photonics, Artificial Intelligence and Networking (QPAIN), IEEE,  

https://ieeexplore.ieee.org/abstract/document/11172169 

DOI: https://doi.org/10.1109/QPAIN66474.2025.11172169 

43. M Niloy, MT Islam, MS Ullah, J Alom, SR Sultana, K Nur, GraphFact-Summ: Graph-Augmented Factual 

Summarization of Hospital Courses from Clinical Notes, 2025 3rd International Conference on Artificial 

Intelligence, Blockchain and Internet of Things (AIBThings), IEEE,  

https://ieeexplore.ieee.org/abstract/document/11296232 

DOI: https://doi.org/10.1109/AIBThings66987.2025.11296232 

44. https://www.periodicos.ulbra.org/index.php/acta/article/view/622 

45. https://www.periodicos.ulbra.org/index.php/acta/article/view/621 

46. https://ijamjournal.org/ijam/contents/2023-36-4/12/index.html 

47. https://ijamjournal.org/ijam/contents/2023-36-6/10/index.html 

48. https://bookwire.bowker.com/book/USA/Governing-Intelligence-Strategies-for-Managing-Risk-

Compliance-and-Trust-in-the-Age-of-Generative--9781971938042-Khanna-Deepesh-126749276 

49. https://bookwire.bowker.com/book/USA/The-Lean-Cloud-Scaling-from-Zero-to-Millions-on-a-Budget-

9781970596977-Khanna-Deepesh-126749273 

50. Tejasvee Pawar, Spark in Data Engineering Building Production-Grade Data Pipelines with Azure 

Databricks, Pyspark, and Real-World Data, Publication date : 2026/3,ISBN:978-1-972547-03-8 , 

https://bookwire.bowker.com/book/USA/Spark-in-Data-Engineering-Building-ProductionGrade-Data-

Pipelines-with-Azure-Databricks-Pyspark-a-9781972547038-Pawar-Tejasvee-127407568,  

https://scholar.google.com/citations?view_op=view_citation&hl=en&user=cW2SGegAAAAJ&citation_for

_view=cW2SGegAAAAJ:d1gkVwhDpl0C 

51. Jagadeesh Sundaramoorthy, Dr.S.Kayalvili - REAL-TIME FRAUD DETECTION IN HEADLESS 

COMMERCE USING FEDERATED LEARNING, Vol. 54 No. 2 (2026): April-June 2026, Power System  

Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/309, 

DOI: https://doi.org/10.46121/pspc.54.2.11 

52. Naresh Lokiny. (2022). Integrating AI-powered Chatbots for DevOps Support and Communication in Cloud 

Environments. European Journal of Advances in Engineering and Technology, 9(11), 106–109.   

https://doi.org/10.5281/zenodo.13325989 

53. Naresh Lokiny, (2021), "Disaster Recovery and Business Continuity Planning in DevOps Cloud with AI", 

International Journal of Science and Research (IJSR), 10(3), 2024-2027.  

https://dx.doi.org/10.21275/SR24724151733,  

https://www.ijsr.net/getabstract.php?paperid=SR24724151733 

54. Naresh Lokiny, & Ranganath Nandanampati. (2020). DevSecOps: Integrating Security into DevOps with AI 

in Cloud. Journal of Scientific and Engineering Research, 7(10), 239–242.   

https://doi.org/10.5281/zenodo.13348695 

 

http://www.ijmprsjournal.com/
https://doi.org/10.1002/hsr2.72066
https://doi.org/10.25163/ai.2110685
https://doi.org/10.22178/acta.24.5.6
https://ieeexplore.ieee.org/abstract/document/11172093
https://doi.org/10.1109/QPAIN66474.2025.11172093
https://ieeexplore.ieee.org/abstract/document/11172169
https://doi.org/10.1109/QPAIN66474.2025.11172169
https://ieeexplore.ieee.org/abstract/document/11296232
https://doi.org/10.1109/AIBThings66987.2025.11296232
https://www.periodicos.ulbra.org/index.php/acta/article/view/622
https://www.periodicos.ulbra.org/index.php/acta/article/view/621
https://ijamjournal.org/ijam/contents/2023-36-4/12/index.html
https://ijamjournal.org/ijam/contents/2023-36-6/10/index.html
https://bookwire.bowker.com/book/USA/Governing-Intelligence-Strategies-for-Managing-Risk-Compliance-and-Trust-in-the-Age-of-Generative--9781971938042-Khanna-Deepesh-126749276
https://bookwire.bowker.com/book/USA/Governing-Intelligence-Strategies-for-Managing-Risk-Compliance-and-Trust-in-the-Age-of-Generative--9781971938042-Khanna-Deepesh-126749276
https://bookwire.bowker.com/book/USA/The-Lean-Cloud-Scaling-from-Zero-to-Millions-on-a-Budget-9781970596977-Khanna-Deepesh-126749273
https://bookwire.bowker.com/book/USA/The-Lean-Cloud-Scaling-from-Zero-to-Millions-on-a-Budget-9781970596977-Khanna-Deepesh-126749273
https://bookwire.bowker.com/book/USA/Spark-in-Data-Engineering-Building-ProductionGrade-Data-Pipelines-with-Azure-Databricks-Pyspark-a-9781972547038-Pawar-Tejasvee-127407568
https://bookwire.bowker.com/book/USA/Spark-in-Data-Engineering-Building-ProductionGrade-Data-Pipelines-with-Azure-Databricks-Pyspark-a-9781972547038-Pawar-Tejasvee-127407568
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=cW2SGegAAAAJ&citation_for_view=cW2SGegAAAAJ:d1gkVwhDpl0C
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=cW2SGegAAAAJ&citation_for_view=cW2SGegAAAAJ:d1gkVwhDpl0C
https://pspac.info/index.php/dlbh/article/view/309
https://doi.org/10.46121/pspc.54.2.11
https://doi.org/10.5281/zenodo.13325989
https://www.ijsr.net/getabstract.php?paperid=SR24724151733
https://doi.org/10.5281/zenodo.13348695


Open Access Journal 
International Journal of Medical Research and Pharmaceutical Sciences 

January 2026; 13(1)  ISSN: 2394-9414 
 

© International Journal of Medical Research and Pharmaceutical Sciences             http://www.ijmprsjournal.com/  [24] 

 

55. Naresh Lokiny, & Pradip Reddy. (2021). Cost Optimization Strategies for DevOps Deployments in Cloud 

Environments leveraging Machine Learning. European Journal of Advances in Engineering and Technology, 

8(3), 69–72.  https://doi.org/10.5281/zenodo.13325845 

56. Jayanth Para, 6G Internet Technology Cyber Threat Notification & Alert System, Vol. 52 No. 4 (2024): 

October-December 2024, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/170 , DOI: https://doi.org/10.46121/pspc.52.4.9 

57. Jayanth Para, LEADERSHIP TECHNOLOGY DEVELOPMENT & IMPLEMENTATION USING AI 

SUPPORT, Vol. 53 No. 3 (2025): July-September 2025, Power System Protection and Control, ISSN-1674-

3415,  https://pspac.info/index.php/dlbh/article/view/173 , DOI: https://doi.org/10.46121/pspc.53.3.16 

58. Jayanth Para, AI-Based Leadership Skill Notification & Observation at Training Period, Vol. 53 No. 2 

(2025): April-June 2025, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/172 , DOI: https://doi.org/10.46121/pspc.53.2.28 

59. Jayanth Para, AI Based Cloud Computation Observational Method & Process, Vol. 51 No. 4 (2023): October-

December 2023, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/171 , DOI: https://doi.org/10.46121/pspc.51.4.3 

60. Sahu, B., Panigrahi, A., Pati, A., Pati, A.K., Mishra, J. et al. (2025). Harnessing TLBO-Enhanced Cheetah 

Optimizer for Optimal Feature Selection in Cancer Data. Computer Modeling in Engineering & Sciences, 

145(1), 1029–1054. https://doi.org/10.32604/cmes.2025.069618  

,https://www.techscience.com/CMES/v145n1/64331 

61. Sanjaya Kumar Sarangi, Rasmita Lenka, Janmejaya Mishra, Ritarani Sahu, Arabinda Nanda, 

Malicious detection and trust calculation using residual recurrent neural network for trust with quality of 

service-aware multicast routing in mobile ad-hoc network system,Engineering Applications of Artificial 

Intelligence, Volume 161, Part C,2025,v112130,v, 

ISSN 0952-1976,https://doi.org/10.1016/j.engappai.2025.112130. 

https://www.sciencedirect.com/science/article/abs/pii/S0952197625021384 

62. Sanjay Das, A STUDY ON ORIGIN OF ERP FROM WAR LOGISTICS TO EVOLUTION INTO 

BUSINESS WEAPON ABSTRACT, https://www.scribd.com/document/980084363/Paper-id-7053-1 

63. M. Vani, “Dynamic Resource Orchestration for Distributed LLM Inference in Heterogeneous Kubernetes 

Clusters,” Global Journals, 2026. [Online]. Available: https://globaljournals.org/scholarly-articles/dynamic-

resource-orchestration-for-distributed-llm-inference-in-heterogeneous-kubernetes-clusters/ 

64. M. Vani, New Era of Quantum Computing. Bookwire / Bowker, n.d. [Online]. Available:  

https://bookwire.bowker.com/book/USA/New-Era-of-Quantum-Computing-9781971938462-Vani-Mehul-

126971303 

65. Mehul Vani “AI-based distributed systems observation system: Real-time monitoring and intelligent 

anomaly detection for cloud infrastructure,” Power System Protection and Control, vol. 53, no. 4, pp. 446–

457, Oct.–Dec. 2025, DOI: https://doi.org/10.46121/pspc.53.4.30  

https://pspac.info/index.php/dlbh/article/view/234 

66. Ramchandra Pudasaini. (2025). EVALUATION OF ANTIEPILEPTIC ACTIVITY OF CASSIA 

AURICULATA FLOWER EXTRACTS IN MICE. Journal of Population Therapeutics and Clinical 

Pharmacology, 32(3), 533-534. https://doi.org/10.53555/8n0prv27 

67. Harnessing Artificial Intelligence Cybersecurity: Cutting Edge Collaboration of SAP AWS to Safeguard Life 

Science Data.  2026  https://doi.org/10.1109/aiei69164.2026.11497833 

68. SAP Cloud System on AWS for Risk Detection and Integration Artificial Intelligence Scalable 

Cybersecurity    2026     https://doi.org/10.1109/aiei69164.2026.11497435 

69. SAP System Optimization Using AI-Driven Process Automation and Predictive Modeling Maintenance for 

Enhanced Business Efficiency.  2025   https://doi.org/10.1109/computingcon64838.2025.11376613 

70. Kaleshwar Aryasomayajula, PREVENTING BIAS IN AI-BASED DECISION-MAKING: 

ANALYZING TECHNIQUES TO REMOVE UNFAIR PREJUDICE IN ALGORITHMIC OUTCOMES, 

Vol. 50 No. 2 (2022): April-June 2022, Power System Protection and Control, ISSN-1674-3415,  

https://pspac.info/index.php/dlbh/article/view/294 

71. Kaleshwar Aryasomayajula, MODERN DEVELOPMENT PRACTICES: INVESTIGATIONS INTO 

SERVERLESS COMPUTING, LOW-CODE/NO-CODE PLATFORMS, AND DEVELOPER 

PRODUCTIVITY IN REMOTE ENVIRONMENTS,  Vol. 50 No. 4 (2022): October-December 2022, 

Power System Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/364 

http://www.ijmprsjournal.com/
https://doi.org/10.5281/zenodo.13325845
https://pspac.info/index.php/dlbh/article/view/170
https://doi.org/10.46121/pspc.52.4.9
https://pspac.info/index.php/dlbh/article/view/173
https://doi.org/10.46121/pspc.53.3.16
https://pspac.info/index.php/dlbh/article/view/172
https://doi.org/10.46121/pspc.53.2.28
https://pspac.info/index.php/dlbh/article/view/171
https://doi.org/10.46121/pspc.51.4.3
https://doi.org/10.32604/cmes.2025.069618
https://www.techscience.com/CMES/v145n1/64331
https://doi.org/10.1016/j.engappai.2025.112130
https://www.sciencedirect.com/science/article/abs/pii/S0952197625021384
https://www.scribd.com/document/980084363/Paper-id-7053-1
https://globaljournals.org/scholarly-articles/dynamic-resource-orchestration-for-distributed-llm-inference-in-heterogeneous-kubernetes-clusters/
https://globaljournals.org/scholarly-articles/dynamic-resource-orchestration-for-distributed-llm-inference-in-heterogeneous-kubernetes-clusters/
https://bookwire.bowker.com/book/USA/New-Era-of-Quantum-Computing-9781971938462-Vani-Mehul-126971303
https://bookwire.bowker.com/book/USA/New-Era-of-Quantum-Computing-9781971938462-Vani-Mehul-126971303
https://doi.org/10.46121/pspc.53.4.30
https://pspac.info/index.php/dlbh/article/view/234
https://doi.org/10.53555/8n0prv27
https://doi.org/10.1109/aiei69164.2026.11497833
https://doi.org/10.1109/aiei69164.2026.11497435
https://doi.org/10.1109/computingcon64838.2025.11376613
https://pspac.info/index.php/dlbh/article/view/294
https://pspac.info/index.php/dlbh/article/view/364


Open Access Journal 
International Journal of Medical Research and Pharmaceutical Sciences 

January 2026; 13(1)  ISSN: 2394-9414 
 

© International Journal of Medical Research and Pharmaceutical Sciences             http://www.ijmprsjournal.com/  [25] 

 

72. Kaleshwar Aryasomayajula,     Micro services: “A Comparative Analysis of Monolithic vs. Microservice 

Architectures in High-Scalability Cloud Environments., Vol. 51 No. 2 (2023): April-June 2023 , Power 

System Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/374 

73. Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11448495  

74. Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11448514  

75. Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11448337  

76. Rangavinay Teja Royal Jagga , 2026, https://ieeexplore.ieee.org/document/11497560 

77. Lakshmi Rahul Reddy Mareddy, 2026, IJCNIS, https://www.ijcnis.org/index.php/ijcnis/article/view/8735 

78. Lakshmi Rahul Reddy Mareddy, 2026, ICAA, 

,https://eudoxuspress.com/index.php/pub/article/view/4780/3569 

79. Lakshmi Rahul Reddy Mareddy, 2026, IJCMI ,  https://www.ijcmi.in/index.php/ijcmi/article/view/70 

80. Vikas Suresh Bagora, KERNEL-LEVEL PERFORMANCE OPTIMIZATION FOR CARRIER-GRADE 

BROADBAND AND HIGH-SPEED NETWORKING SYSTEMS, Vol. 47 No. 1 (2019), Power System 

Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/359 

81. Vikas Suresh Bagora, TELEMETRY-DRIVEN SELF-HEALING WI-FI MESH NETWORKS FOR 

ULTRA-DENSE DEVICE ENVIRONMENTS, Vol. 53 No. 3 (2025): July-September 2025, Power System 

Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/358 

82. Vikas Suresh Bagora, SCALABLE 128G FIBRE CHANNEL AND ETHERNET CONVERGENCE FOR 

NEXT-GENERATION DATA CENTER NETWORKS, Vol. 50 No. 4 (2022): October-December 2022, 

Power System Protection and Control, ISSN-1674-3415, https://pspac.info/index.php/dlbh/article/view/362 

83. Vikas Suresh Bagora, SECURE EMBEDDED NETWORKING ARCHITECTURES USING TRUSTED 

EXECUTION ENVIRONMENTS IN BROADBAND GATEWAYS, Vol. 52 No. 2 (2024): April-June 

2024, Power System Protection and Control, ISSN-1674-3415, 

https://pspac.info/index.php/dlbh/article/view/363 

84. Vikas Suresh Bagora, AI-DRIVEN CROSS-LAYER OPTIMIZATION OF WI-FI 7 AND 5G FWA 

HYBRID BROADBAND SYSTEMS, Vol. 53 No. 1 (2025): January-March 2025, Power System 

Protection and Control, ISSN-1674-3415, 

https://pspac.info/index.php/dlbh/article/view/360 

85. Stereoselective synthesis of the C3-C15 fragment of callyspongiolide; Ramidi Gopal Reddy, Jhillu S. Yadav 

and Debendra K. Mohapatra. (Tetrahedron Letters. 2018, 59, 3579-3582).  

https://doi.org/10.1016/j.tetlet.2018.08.041,  

https://www.sciencedirect.com/science/article/pii/S0040403918310426 

86. Asymmetric Total Synthesis of Two Possible Diastereomers of Gliomasolide E and its Structural Elucidation; 

Ramidi Gopal Reddy, Ravula Venkateshwarlu, Jhillu S. Yadav and Debendra K. Mohapatra. (J. Org. Chem. 

2017, 82(2), 1053-1063). https://doi.org/10.1021/acs.joc.6b02611 

https://pubs.acs.org/doi/abs/10.1021/acs.joc.6b02611 

87. Graphitic Carbon Nitride Catalyzes the Reduction of the Azo Bond by Hydrazine under Visible Light; 

Makobi C. Okolie, Glory G. Ollordaa, Gopal R. Ramidi, Xin Yan, Yufeng Quan, Qingsheng Wang and 

Yingchun Li. (Nanomaterials 2024, 14(17), 1402), https://doi.org/10.3390/nano14171402, 

https://www.mdpi.com/2079-4991/14/17/1402 

88. Achenreiner, G. B., & Roedder John, D. (2003). The Meaning of Brand Names to Children: Developmental 

Investigation. Journal of Consumer Psychology, 13(3), 205–219. 

89. Akbar, K., Mahsud, M., Afzal, F., Cancan, M., & Riaz, I. (2020). Exploring drivers of luxury brand buying 

behaviour: An empirical study. Journal of Statistics and Management Systems, 1–13. 

90. Alhabeeb, M. J. (1996). Teenagers' money, discretionary spending and saving. Journal of Financial 

Counseling and Planning, 7(413), 123–132. 

91. Bindah, E. V., & Lumpur, K. (2011). The Role of Family Communication and Television Viewing in the 

Development of Materialistic Values among Young Adults. International Journal of Business and Social 

Science, 2(23), 238–248. 

 

http://www.ijmprsjournal.com/
https://pspac.info/index.php/dlbh/article/view/374
https://ieeexplore.ieee.org/document/11448495
https://ieeexplore.ieee.org/document/11448514
https://ieeexplore.ieee.org/document/11448337
https://ieeexplore.ieee.org/document/11497560
https://www.ijcnis.org/index.php/ijcnis/article/view/8735
https://eudoxuspress.com/index.php/pub/article/view/4780/3569
https://www.ijcmi.in/index.php/ijcmi/article/view/70
https://pspac.info/index.php/dlbh/article/view/359
https://pspac.info/index.php/dlbh/article/view/358
https://pspac.info/index.php/dlbh/article/view/362
https://pspac.info/index.php/dlbh/article/view/363
https://pspac.info/index.php/dlbh/article/view/360
https://doi.org/10.1016/j.tetlet.2018.08.041
https://www.sciencedirect.com/science/article/pii/S0040403918310426
https://doi.org/10.1021/acs.joc.6b02611
https://pubs.acs.org/doi/abs/10.1021/acs.joc.6b02611
https://doi.org/10.3390/nano14171402
https://www.mdpi.com/2079-4991/14/17/1402

